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ABSTRACT
This study aimed to examine the predictive roles of investment level and relationship identity in relational maintenance behavior among individuals in

romantic relationships. A correlational descriptive design was employed using a sample of 390 adult participants from Peru, selected based on the Morgan
and Krejcie sample size table. Standardized instruments were used to measure relational maintenance behavior (Relational Maintenance Strategy Measure),
investment level (Investment Model Scale), and relationship identity (Inclusion of Other in the Self Scale). Data were analyzed using SPSS-27. Descriptive
statistics were calculated, followed by Pearson correlation coefficients to examine relationships between variables, and linear regression to assess the
predictive power of investment level and relationship identity on relational maintenance behavior. Pearson correlation results revealed significant positive
relationships between relational maintenance behavior and both investment level (r = .52, p < .001) and relationship identity (r = .61, p <.001). The linear
regression model was significant, F(2, 387) = 160.23, p < .001, with R2 = .46, indicating that 46% of the variance in relational maintenance behavior was
explained by the predictors. Multivariate regression coefficients showed that both investment level (f = .34, p <.001) and relationship identity ( = .46, p
<.001) were significant predictors, with relationship identity demonstrating a stronger effect. The results suggest that both investment level and relationship
identity are important predictors of relational maintenance behavior, with identity playing a more central role. These findings support the integration of
social exchange and identity theories in understanding relational dynamics and underscore the importance of internal psychological constructs in sustaining
romantic relationships.
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Introduction

In the context of romantic partnerships, sustaining a healthy relationship over time necessitates more than mutual affection—
it requires consistent and deliberate behaviors that reinforce emotional bonds, manage conflict, and promote relational
satisfaction. These behaviors, commonly referred to as relational maintenance behaviors, encompass a wide array of
communicative and behavioral strategies that individuals use to preserve intimacy, trust, and long-term commitment in their
relationships (Aloia, 2019). While early relationship studies focused heavily on attraction and compatibility, contemporary
models increasingly emphasize the dynamic role of investment level and relationship identity in explaining why some

individuals are more likely to engage in maintenance efforts than others (Clark, 2023; Haas, 2021).
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Relational maintenance is understood as the proactive and reactive efforts that partners invest to maintain or restore relational
equilibrium (Hall & McNallie, 2016). These behaviors—ranging from routine affirmations and emotional support to conflict
management and shared decision-making—serve as indicators of relational resilience and quality (Haas & Lannutti, 2022;
Mansson, 2019). Research has consistently found that high levels of maintenance behavior predict stronger relationship
satisfaction, greater stability, and lower rates of dissolution (Legkauskas & Pazniokaité, 2018). However, the psychological
drivers behind such behaviors remain a critical area of inquiry. Emerging evidence suggests that relational behaviors are not
only guided by emotions and attachment but also by cognitive investments and identity processes embedded within the
partnership (Fowler & Gasiorek, 2016; Rubinsky, 2019).

One prominent framework for understanding relationship persistence is investment theory, which posits that individuals
who perceive themselves as having made considerable emotional, temporal, or material investments in a relationship are more
likely to engage in behaviors that protect and maintain it (Pasaribu & Arjadi, 2023). Investments create psychological inertia:
the more one has put into a relationship, the more motivation there is to sustain it despite difficulties. These investments range
from shared life experiences and mutual possessions to intertwined social networks. When individuals feel they have much to
lose by ending a relationship, their engagement in maintenance behaviors tends to increase, even in the face of relational strain
(Elbaliem et al., 2020; Rubinsky & Niess, 2021). Notably, the perception of investment—not merely its objective magnitude—
drives this behavioral tendency, aligning with psychological theories that prioritize subjective meaning in interpersonal
decision-making (Zhu et al., 2025).

Alongside investment level, the role of relationship identity has gained considerable traction in social psychology.
Relationship identity refers to the degree to which individuals incorporate their romantic partnership into their self-concept and
perceive it as integral to who they are (Yampolsky et al., 2020). This inclusion of the partner into the self is thought to facilitate
empathy, perspective-taking, and greater emotional synchrony—mechanisms that fuel relational maintenance behaviors. As
couples perceive a stronger shared identity, they tend to exhibit behaviors that affirm their relational commitment and mutual
dependence (Penfornis et al., 2024; Xia, 2022). Relationship identity is also shaped by cultural narratives, social norms, and
symbolic rituals, which influence how individuals perceive and act upon their roles within a romantic union (Msanosa et al.,
2022).

Several empirical studies have emphasized the relevance of identity-based models in predicting sustained interpersonal
behaviors. For example, Phillips et al. (2020) found that individuals who perceived threats to their relational identity due to
external stigma exhibited heightened anxiety and reduced maintenance efforts, suggesting that identity salience directly
mediates relational behavior (Phillips et al., 2020). Similarly, studies in intercultural and marginalized communities have shown
that when couples struggle with external marginalization, their ability to maintain a cohesive relational identity becomes crucial
for long-term functioning (Haas & Lannutti, 2022; Yampolsky et al., 2020). These findings underscore the importance of
considering internal identity dynamics in relational maintenance research, particularly as partnerships become increasingly
diverse in terms of structure, culture, and orientation.

Moreover, relational maintenance behaviors do not operate in a vacuum but are contextually influenced by factors such as
distance, cultural norms, and life stressors. For example, Elbaliem et al. (2020) explored maintenance patterns among long-
distance couples and found that both investment level and a strong sense of identity contributed to more adaptive behaviors
during separation (Elbaliem et al., 2020). Likewise, the presence of stressors such as hazardous alcohol use or health threats
has been shown to weaken maintenance behaviors, especially when identity fusion between partners is low (Semple et al.,
2019). These findings imply that relational maintenance is not only a function of personal investment or identity but also

depends on the couple’s adaptive capacities in navigating external challenges (Gerber & Folta, 2022; Hidalgo et al., 2020).
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An emerging trend in relational research is the integration of interdisciplinary identity models—borrowed from behavioral
health, social marketing, and organizational studies—to explain consistency in maintenance behavior. Zhu et al. (2025)
emphasize that habitual behaviors are best understood as extensions of identity and that once a behavior becomes identity-
congruent, it is more likely to be enacted consistently (Zhu et al., 2025). Applied to relationships, this suggests that when
relational maintenance is seen as "what kind of partner I am," it is performed more reliably. The construction of this identity is
often the result of co-created narratives between partners that are reinforced over time and situations (Mojica, 2021). From this
perspective, identity serves as both a lens for perception and a driver of action, guiding maintenance strategies in both mundane
and critical relationship moments.

Despite these insights, few studies have jointly examined the combined predictive value of investment level and relationship
identity on relational maintenance behaviors. Most research isolates either emotional investment or identity salience, thereby
missing the interaction between these two potent psychological variables. However, emerging theoretical models suggest that
the synergy between feeling "committed™ and seeing the relationship as part of the self may provide the strongest foundation
for enduring maintenance behavior (Clark, 2023; Haas & Lannutti, 2022). Furthermore, the role of individual differences such
as communication patterns, gender, and resilience further modulates how investment and identity translate into behavior
(Anuradha, 2021; Legkauskas & Pazniokaite, 2018).

This gap in the literature highlights the need for integrated models that bridge behavioral and identity-based frameworks.
Given the changing landscape of romantic relationships—characterized by fluid definitions, increased digital mediation, and
diverse socio-political challenges—there is a compelling rationale to explore how internal drivers such as investment level and
relationship identity shape the everyday actions that sustain or erode intimacy (Pauletta et al., 2020; Rubinsky & Niess, 2021).
Additionally, such models could be valuable for clinicians and relationship counselors aiming to promote long-term relational
health, particularly in cultures where collective identity and relational duty play a central role (Jiang et al., 2022).

The present study aims to fill this gap by examining the predictive role of investment level and relationship identity in

relational maintenance behavior among romantic partners.

Methods and Materials

Study Design and Participants

This study employed a correlational descriptive design to examine the predictive role of investment level and relationship
identity in relational maintenance behavior among individuals in romantic relationships. The statistical population consisted of
adult individuals residing in Peru who reported being in a romantic relationship for at least six months. A total of 390
participants were selected using stratified random sampling, with the sample size determined based on Morgan and Krejcie’s
(1970) sample size determination table for a known population. Inclusion criteria included being at least 18 years old and
having sufficient fluency in Spanish to complete the instruments. Participants provided informed consent and completed the

questionnaires anonymously either in paper form or through a secure online platform.

Measures

To measure relational maintenance behavior, the Relational Maintenance Strategy Measure (RMSM) developed by Stafford
and Canary (1991) was used. This standard scale assesses the frequency with which individuals engage in strategies to sustain
their romantic relationships. The instrument includes five subscales: positivity, openness, assurances, social networks, and

sharing tasks, encompassing a total of 30 items. Respondents rate each item on a 5-point Likert scale ranging from 1 (never) to
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5 (very frequently), with higher scores indicating greater engagement in maintenance behaviors. The RMSM has been widely
validated across different relational contexts and populations, with internal consistency reliabilities (Cronbach’s alpha)
typically ranging from 0.75 to 0.89 for the subscales. Multiple studies have confirmed the scale’s construct validity and
convergent validity, making it a robust tool for relational research.

The Investment Model Scale (IMS) developed by Rusbult, Martz, and Agnew (1998) was employed to measure investment
level. This widely used instrument is grounded in interdependence theory and includes four subscales: satisfaction level, quality
of alternatives, investment size, and commitment level, with the investment subscale specifically comprising 5 items. Each
item is rated on a 7-point Likert scale ranging from 1 (do not agree at all) to 7 (agree completely). The investment subscale
measures the extent to which individuals have put time, emotional energy, shared possessions, or mutual experiences into their
relationship. The IMS has been extensively tested and shows high internal consistency (a > 0.85 for investment), along with
strong predictive and discriminant validity in romantic relationship studies.

Relationship identity was assessed using the Inclusion of Other in the Self (10S) Scale developed by Aron, Aron, and
Smollan (1992). This is a single-item pictorial measure that evaluates the perceived cognitive closeness between partners by
presenting seven pairs of overlapping circles, ranging from no overlap (1) to nearly complete overlap (7). Respondents select
the pair that best represents their perception of the relationship. Although the 10S is a brief measure, it has been shown to have
strong convergent validity with longer scales, including measures of intimacy and relationship closeness, and test—retest
reliability over short time intervals has been confirmed in several studies. In addition to the 10S, some studies complement it
with multi-item relationship identity measures derived from self-concept inclusion constructs, which further enhance its

reliability when needed.

Data analysis

Data were analyzed using SPSS version 27. Descriptive statistics (mean, standard deviation, frequency, and percentage)
were computed for demographic variables and key constructs. To test the relationships between variables, Pearson correlation
coefficients were calculated between the dependent variable (relational maintenance behavior) and each of the independent
variables (investment level and relationship identity). Furthermore, a linear regression analysis was conducted to evaluate the
joint predictive power of the two independent variables on relational maintenance behavior. Prior to inferential analyses,

assumptions of normality, linearity, homoscedasticity, and multicollinearity were tested and confirmed.

Findings and Results

The sample consisted of 390 participants, of whom 226 (57.95%) were female and 164 (42.05%) were male. The age of
participants ranged from 18 to 54 years, with a mean age of 29.47 years (SD = 7.86). Regarding relationship duration, 131
participants (33.59%) reported being in a relationship for 6 months to 1 year, 175 (44.87%) between 1 to 5 years, and 84
(21.54%) for more than 5 years. In terms of education level, 28.46% held a high school diploma, 49.23% had completed
undergraduate education, and 22.31% held a postgraduate degree.

Table 1. Descriptive Statistics for Study Variables (N = 390)

Variable Mean (M) Standard Deviation (SD)
Relational Maintenance Behavior 4.12 0.57
Investment Level 5.39 0.66
Relationship Identity 5.67 0.71
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The descriptive statistics indicated that participants reported relatively high levels of relational maintenance behavior (M =
4.12, SD = 0.57), suggesting regular engagement in relationship-sustaining practices. Investment level had a higher mean (M
=5.39, SD = 0.66), indicating that participants generally felt significantly invested in their relationships. Relationship identity
had the highest average (M = 5.67, SD = 0.71), reflecting strong inclusion of the partner in the self-concept among most
respondents.

Prior to conducting correlation and regression analyses, the assumptions underlying parametric tests were evaluated.
Normality of the main variables was assessed using skewness and kurtosis values, all of which fell within the acceptable range
of £1.5 (e.g., relational maintenance behavior: skewness = —0.42, kurtosis = 0.89). Linearity was verified through scatterplots
showing a clear linear trend between independent and dependent variables. Homoscedasticity was confirmed via visual
inspection of residual plots, which showed no funneling pattern. The Durbin-Watson statistic was 1.92, indicating no significant
autocorrelation. Finally, multicollinearity diagnostics revealed tolerance values above 0.72 and VIF values below 1.38,
confirming that multicollinearity was not a concern.

Table 2. Pearson Correlation Between Study Variables

Variables 1 2 3
1. Relational Maintenance Behavior —

2. Investment Level .52** (p < .001) —

3. Relationship Identity .61** (p <.001) 48** (p <.001) —

Pearson correlation results demonstrated significant and positive associations among all variables. Relational maintenance
behavior correlated moderately with investment level (r = .52, p <.001) and strongly with relationship identity (r = .61, p <
.001), indicating that higher perceived investment and stronger relational identity are associated with greater engagement in
maintenance behaviors.

Table 3. Summary of Regression Analysis Predicting Relational Maintenance Behavior

Source Sum of Squares df Mean Square R R? Adj. R? F p
Regression 38.42 2 19.21 .68 .46 .46 160.23 <.001
Residual 45.84 387 0.12

Total 84.26 389

The regression model was statistically significant, F(2, 387) = 160.23, p < .001, with an R? of .46, indicating that 46% of
the variance in relational maintenance behavior could be explained by the combination of investment level and relationship
identity. The adjusted R2 (.46) suggests strong model fit with minimal overfitting.

Table 4. Coefficients for Predicting Relational Maintenance Behavior

Predictor B SE B t p

Constant 1.27 0.22 — 5.77 <.001
Investment Level 0.31 0.06 .34 5.42 <.001
Relationship Identity 0.43 0.05 46 8.66 <.001

The multivariate regression analysis confirmed that both predictors significantly contributed to explaining relational
maintenance behavior. Relationship identity (B = .46, t = 8.66, p < .001) had a stronger standardized effect than investment
level (B = .34, t = 5.42, p <.001), suggesting that identity plays a more central role in motivating relational maintenance

practices.

Discussion and Conclusion
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The findings of the current study revealed significant positive relationships between both independent variables—
investment level and relationship identity—and the dependent variable, relational maintenance behavior. The Pearson
correlation coefficients indicated that individuals who reported higher levels of emotional and material investment in their
romantic relationships also tended to engage more frequently in maintenance behaviors such as providing emotional support,
engaging in open communication, and affirming relational commitment. Likewise, individuals who perceived their partner as
a central part of their self-concept—indicating a high degree of relationship identity—were more likely to exhibit relational
maintenance strategies. Furthermore, linear regression analysis demonstrated that both predictors significantly contributed to
explaining variance in relational maintenance behavior, with relationship identity showing a slightly stronger standardized beta
coefficient than investment level. These results suggest that both cognitive and identity-based mechanisms are crucial in
predicting how individuals sustain romantic bonds.

These findings align closely with investment theory, which posits that commitment and maintenance behaviors increase
with greater perceived investments—emotional, temporal, or material—into a relationship (Pasaribu & Arjadi, 2023). The
current data support this framework, showing that individuals who view their relationships as involving significant personal
investment are more motivated to maintain them. Prior work by (Rubinsky & Niess, 2021) has also emphasized that perceived
investment heightens relational inertia and contributes to persistence through maintenance acts, especially when external threats
or dissatisfaction arise. This is especially relevant in long-term partnerships where sunk costs—such as shared property,
children, or social networks—may psychologically reinforce maintenance despite conflict or dissatisfaction (Elbaliem et al.,
2020).

Additionally, the finding that relationship identity significantly predicts relational maintenance behavior resonates with
contemporary relational identity theories. Individuals who perceive their romantic relationship as central to their identity are
more likely to engage in behaviors that protect and enhance that bond. According to (Yampolsky et al., 2020), such identity
integration enhances empathy, emotional regulation, and perspective-taking—skills closely tied to maintenance behaviors. This
view is further corroborated by (Penfornis et al., 2024), who argue that identity-oriented health and relational behaviors are
more consistent and resilient, particularly when rooted in self-definition. Similarly, (Xia, 2022) found that identity-linked
actions are likely to be enacted habitually, forming a behavioral pattern that is both predictable and stable. These findings
suggest that relational maintenance behavior is not merely reactive or situational, but rather reflective of a deeper internalized
identity process.

Interestingly, the stronger predictive power of relationship identity over investment level suggests that how partners see
themselves within the relationship may be a more enduring predictor of maintenance behavior than what they have put into the
relationship. This distinction highlights the importance of self-concept integration in sustaining intimacy. (Zhu et al., 2025)
underscores this in the context of health behavior, noting that identity-congruent actions—those perceived as part of “who 1
am”—are more likely to be persistent and internalized, a concept transferable to relational dynamics. When individuals view
themselves as committed partners or caretakers, maintenance behaviors become extensions of their self-perception rather than
deliberate efforts. This model is supported by (Mojica, 2021), who theorizes that identity is the mediating structure between
intention and behavior, especially in intimate contexts.

These conclusions are consistent with findings in diverse relational contexts. For instance, in a study on long-distance
relationships, (Elbaliem et al., 2020) found that both investment level and a shared relationship identity enabled couples to
maintain their connection despite physical separation. Similarly, (Haas, 2021) reported that same-sex couples who perceived a
higher degree of relationship identity exhibited more resilience and maintenance during sociopolitical stress. Furthermore,

relational identity has been found to buffer the effects of marginalization and external stigma, as shown by (Yampolsky et al.,
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2020) in intercultural couples. This body of research reinforces the idea that identity fusion serves as a powerful motivator for
enacting maintenance behaviors, especially when external or internal challenges threaten relationship continuity.

The behavioral dimensions of relationship maintenance also reflect sociocultural norms. As (Clark, 2023) highlights, in
romantic relationships marked by a mismatch in sexual orientation, identity coherence within the relationship significantly
predicts relationship durability and communicative effort. These findings further validate the notion that relational maintenance
is partially rooted in how partners construct and negotiate shared identities. Moreover, the social meaning ascribed to
investment—whether emotional, symbolic, or material—can vary across cultural contexts, as demonstrated in work by (Jiang
et al., 2022) in Chinese consumer-relationship analogs. There, the symbolic value of investment influenced ongoing
commitment and co-creation behaviors, suggesting that relational maintenance may also be interpreted as a kind of social co-
investment and identity co-construction.

In the context of gender and communication styles, the present findings support earlier results reported by (Legkauskas &
Pazniokaité, 2018), who found that women generally report higher relational maintenance behavior than men, partly due to
differences in identity centrality and emotional expressiveness. Similarly, (Fowler & Gasiorek, 2016) found that individuals
with higher depressive symptoms tend to seek excessive reassurance from partners, which can paradoxically undermine
maintenance behaviors unless moderated by relational self-perception. The role of identity is further highlighted by (Phillips et
al., 2020), who identified that perceived identity threats in romantic relationships reduce well-being and suppress maintenance
behaviors, especially in contexts of religious or cultural dissonance.

While much of the existing literature has focused on dyadic and intrapersonal processes, the current study bridges social
exchange theory and identity theory, affirming that relational maintenance is both a calculated behavior and an identity-
reinforced practice. In line with (Clark, 2023) and (Semple et al., 2019), it becomes evident that motivations for maintenance
behavior are multi-layered, encompassing emotional, cognitive, and social identity dimensions. For example, in vulnerable
populations such as female sex workers studied by (Semple et al., 2019), relational maintenance strategies were less influenced
by affection and more by pragmatic concerns—a reminder that maintenance behaviors may be both self-protective and identity-
expressive depending on context.

These interpretations reinforce the utility of interdisciplinary models. Drawing on behavioral health perspectives, (Gerber
& Folta, 2022) argued that identity is a central organizing factor for behavioral consistency across life domains. By analogy,
relational identity serves as a cognitive anchor that promotes behavioral continuity in romantic partnerships. Likewise,
neighborhood identity and social responsibility have been shown to correlate with caregiving behaviors in community contexts
(Hidalgo et al., 2020), suggesting that identity-motivated maintenance applies across relational types and scales.

This study, while informative, is not without its limitations. First, the use of self-report measures raises concerns about social
desirability bias and self-perception distortions. Participants may have over-reported maintenance behaviors to align with
perceived relational norms. Second, the cross-sectional design of the study precludes any claims about causal relationships
between investment, identity, and behavior. Third, the sample was limited to Peruvian participants, and cultural values may
have influenced how constructs such as investment and identity are perceived and reported. Therefore, the generalizability of
findings to other cultural or relational contexts is limited.

Future studies should consider longitudinal designs to better capture the dynamic interplay between investment, identity,
and maintenance over time. Additionally, it would be valuable to integrate dyadic data from both partners to examine interaction
patterns and validate self-reports. Cross-cultural comparative studies could offer insights into how cultural scripts influence

relational identity and maintenance behaviors. Moreover, incorporating qualitative methods such as interviews or narrative
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analyses may enrich understanding of how individuals interpret their investment and identity in the context of their
relationships.

Practitioners and counselors working with couples should consider assessing clients’ perceived investment and relationship
identity as part of relationship education and therapy. Interventions aimed at strengthening relationship identity—such as shared
goal-setting, narrative co-construction, and emotional role affirmation—could enhance maintenance behaviors. Additionally,
helping individuals recognize and validate their investments, including intangible emotional labor, may increase motivation to
sustain relational effort. Relationship maintenance is not only about communication techniques but also about reinforcing the

inner meanings and identity structures that motivate ongoing relational commitment.
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